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Targeted Laser SEO 
We believe in exponential growth for every business

owner and entrepreneur with an intense desire to lead
their industry. We make this happen by executing

targeted digital marketing campaigns growth-minded
entrepreneurs and business owners.

We only work with action-takers, who are ready to
dominate online and that’s why we are Denver’s

Premier SEO & Digital Marketing Team.

1-855-295-5068
www.targetedlaserseo.com

1550 Wewatta Street, 2nd Floor, Denver CO

See page 32
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A
s you are all well aware, tattooing is a trade of permanence.
Just the word itself is nearly synonymous with lifelong commit-
ment. But though the works of art we inject into the skin will
be taken to the grave, the space in which we render them
can and should be an ever-changing backdrop, continually

reinvented to reflect our evolution, on both an individual and
collective level…with that said, there are multiple reasons to give
your studio a facelift. Check out page 34 for some tips on updating
your shop’s look!

       Did you know that back in the day, getting a Polynesian
tattoo was an excruciating experience? The tattoo was a rite of
passage and was traditionally done with the burnt soot of the
kukui nut, and tapping tools carved from bone, shell or shark's
teeth. Things are a lot more modern and enjoyable at K-Town
Tattoo, in Kailua-Kona on the Big Island of Hawaii. See what
makes this shop stand out amongst the crowd on page 14.

       And lastly, a BIG announcement for all of you artists out
there! Pain’s digital presence is here for you! Here to promote
you, your work, and your shop! Contact Jennifer at 505-332-
3003 for social media and web promotions! You don’t want
to miss this…the first 20 to call in will get a FREE artist spotlight
on the Pain website which will then be shared with all Pain
social media platforms.  O





L
ast month we discussed the creation of body art ordinances
using government officials and body art industry experts
working side by side to create a document that is functional,
effective, relatively simple and meets the needs of the body
art industry and government officials. We also discussed

federal code references that typically appear in most ordinances
around the country. Body art ordinances are vastly different than
say a building code ordinance because of the requirement to safely
handle and control blood, needles and body fluids. For that reason,
the Code of Federal Regulations (CFR) has a specific section that
directly applies to any hospital, emergency room, urgent care
facility, blood donation facility, nursing home facility, dental facility
or specialized medical care facility. These CFR’s are typically 
referenced within the body of a paragraph and the reader is
expected to know where to go to reference them. The following is
a brief summary of the origin of laws, how they are started and
how they are implemented once the ordinance is created, approved
and signed into law by local government agencies. 

      There are different sources of law in the United States legal
system. The U.S. Constitution is the foundation of all laws 
developed and implemented in our country. In the United States
today, there are numerous sources of law. The primary sources
are state and federal constitutions, statutes and agency regulations
and judicial decisions. U.S. statutory and common law cannot
be inconsistent with its provisions. Congress creates statutory
law with a required signature from the president and courts will
interpret constitutional law and statutory law. In the absence of
constitutional law or statutory law, the courts function in the realm
of common law. The same is true of law within the 50 states.
Each of which also has a constitutional or foundational law.

continued on page 26

GOVERNMENT REGULATIONS
AND COMMON SENSE: 
CAN THEY CO-EXIST?
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Back in the day, getting a Polynesian tattoo was an excruciating experience. The tattoo was a rite of passage and
was traditionally done with the burnt soot of the kukui nut, and tapping tools carved from bone, shell or shark's
teeth. Things are a lot more modern and enjoyable at  K-Town Tattoo, in Kailua-Kona on the Big Island of Hawaii. 

      Owner/tattooer Erika Fritts has a set of traditional tools given to her by a friend, but her tattoos are applied with a
neo rotary machine and the latest pigments. Being located in a tourist destination, K-Town attracts customers looking not
to be marked as a rite of passage, but rather as a reminder of their vacation.

      “People come out here and they see a lot of beautiful things in nature, and they want to take a piece of Hawaii
home with them,” says Erika. 

      If a customer wants a tattoo in realism, black & grey, script, new school, watercolor, sacred geometry or American
traditional, K-Town is the place. What they're really known for is freehand Polynesian. As Erika explains, all the symbols
and shapes either tell a story or are positive affirmations, and, while the artists can certainly ink a traditional Polynesian
style, their original Pacific Island designs are more often inspired by a mix of Polynesian tribal, Hawaiian, Samoan,
Maori, Tongan, Tahitian and Japanese.

continued on page 18
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Dear M.

As laypersons and not medical
professionals, piercers must
rely on experience, training,
and our best judgment to 
troubleshoot clients’ complica-

tions. If you believed the jewelry was 
inferior, it was appropriate to swap it for
a higher quality option. The initial 
ornament might have triggered her
problem; but, unless you’ve had jewelry
from that studio tested, you can’t know
(and really shouldn’t say) that it contains
a lot of nickel.

      Warm saline soaks are always worth
trying, but the makers of Bactine advise
that their product not be used for ordinary
piercing care. Further, they describe
Bactine as intended to protect against
infections, but it is certainly not meant 
to treat them. Therefore, this should be
eliminated from your directives.

      Importantly, a piercer must never imply
(or state!) that someone should take 
antibiotics. Even if you’re certain an infec-
tion is present, only a licensed medical
doctor can recommend and prescribe such
medications. And if it turned out that she
was suffering from a metal reaction or
other issue instead, antibiotics would not
be necessary, advisable, or helpful.

      In a minor localized infection, the skin is
pinkish or reddish, swollen, and warm and
tender to the touch. A small amount of pus
will be there, and the nearby lymph nodes
are apt to be swollen. Be aware that a
piercing can be infected even if some of these
indications are not in evidence. Conversely,
even if several of them are exhibited, this
doesn’t guarantee that an infection is present.
And, of course some redness, swelling, and
tenderness are normal in healing piercings,
especially during the first few weeks.

The following suggestions are for minor
localized infections only:

•  Application of topical over-the-counter
antibiotic gel or cream (not ointment)
according to package instructions. While
this type of product is not suggested for
routine aftercare, this is the time to put it
to use. Topical antibiotic products usually
contain bacitracin, neomycin, or
polymyxin B, alone or blended together,
to fight different types of microorganisms.
Combinations of the three ingredients
work against a broader spectrum of
bacteria, but allergic reactions to
neomycin are common. The product
should be discontinued if redness,
itching, or skin eruptions are experienced
in surrounding the area.
•  Mild saline soaks and/or warm, moist
compresses can be used to encourage
drainage and relieve discomfort.

Troubleshooting: Localized Infection
vs. Jewelry (Metal) Reaction

      I have a client who came to me about 2-3 weeks after getting a nostril piercing at another shop. It looked
to me as if she was having a jewelry reaction with redness that spread about 2.5mm outside the piercing. 

      Knowing the shop she got it done at, the jewelry wasn't the best quality and had a lot of nickel in it. So I
told her that and suggested we switch the jewelry to a better material because I thought she was having a
reaction. I put in a 3/8" titanium labret from NeoMetal so she had room to compensate for the swelling. 

      I also told her to use Bactine 2-3x daily (which I only advise for localized infections) just in case, as well
as a warm saline soak 2x daily. And told the client to contact me immediately if it got any worse.

      About 3 weeks after I changed the jewelry the young lady came back in and it looked WAY WAY worse—
super red like 5/8” around the piercing and starting up her face. At this point I told her that she needed to
make an appointment with her doctor to get on antibiotics and for him to diagnose the problem. 

      Every piercer I know has said something different. Most say a jewelry reaction, but I know that's not
what's going on because she has in good quality titanium now. Is there an easy way to tell the difference
between a metal reaction and an infection in case this happens again sometime? I want to give this young lady
an answer to exactly what happened with her piercing. Thank you for your time.

M.
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      Regardless of the specific issue, when
someone comes in with a piercing that urgently
requires a doctor’s help—like this one 
ultimately did—it is important to be adamant.
Depending on the apparent severity, rather
than suggesting they “make an appointment,”
which could take days or longer, you may
need to insist the individual seek medical 
attention immediately. 

A doctor must be consulted without delay if:
• The symptoms last for a week or markedly
worsen.
• The piercee has a fever, chills, nausea,
vomiting, dizziness, or disorientation. 
• The piercing is very painful, swollen, and
has red streaks emanating from it.
• There is a loss of function in the region. 
• There is a copious discharge of greenish,
yellowish, or grayish pus.

      Remember we are never to “diagnose”
or identify any medical conditions by name,
but you can say something to the effect of:
“Your problem is beyond what I can help with
as a piercer, but it could be serious. A piercing
on the nose is close to the sinuses, which have
a direct pathway to the brain. If you have an
infection, that could be especially dangerous,
as it can spread quickly. It is vital that you see
a doctor right away!” Stressing this quite force-

fully could inspire appropriate alarm and lead
to rapid action.

      A doctor who is unfamiliar with piercings
may be unsure what to prescribe after diag-
nosing a bacterial infection in a piercing. You
can inform clients to tell their care providers
that a prescription-only antibiotic cream (not
ointment) called Bactroban® or Mupirocin is
recognized as an effective topical treatment.

      This may come as a surprise, but sensitiv-
ities and allergies to implant grade titanium
do occur. Though they are not prevalent, nega-
tive reactions are possible, even when high-
quality name-brand jewelry is worn. Metal
sensitivities or allergies (and reactions to soap
or other care products) can present as
described below in an excerpt about dermatitis
from The Piercing Bible:

• Redness, rash (blisters, multiple pimple-like
eruptions, or hives), and inflammation;
sometimes cracking, flaking, or peeling
skin will follow 
• Localized swelling, tenderness, and
possible warmth
• Oozing clear fluid
• Itching and possibly burning (not present
in local infection or cellulitis, which share
some of the same symptoms)

• The hole of the healing piercing becomes
visibly larger than the jewelry in it (the skin
appears to be receding from the ornament)

      Replacing the jewelry with a more biocom-
patible material or ceasing use of an offending
care product usually results in rapid improve-
ment, and no other action may be required.
Meanwhile, over-the-counter topical hydrocor-
tisone, allergy-relief medications such as
Benadryl (diphenhydramine), and/or topical
anti-itch products can ease complaints.

      Disclaimer: These suggestions are not to be
considered a substitute for advice from a medical
professional. As you can see, there are some
differences in the signs presented by these two
issues, and other complications are also possible.

      Once the condition of a piercing is
beyond our ability to deal with and we refer
a piercee to a doctor for treatment, it really
isn’t our place to offer them a diagnosis. That
is the province of the healthcare professional.
You took appropriate actions with changing
out substandard jewelry, suggesting saline
soaks, and advising her to contact you if the
condition worsened—and you wisely told her
to see a doctor for a diagnosis and treatment.
Those are the things you can and should do in
such a situation. O
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      “We have a lot of examples on the walls that are
hand-drawn flash, and some people will point at 
something they like and then we'll tell them what it
means. Most people want to know what their tattoo
means and are into it because of the symbols,” Erika
says.“We definitely add a little dimension to it. Instead
of doing like a traditional turtle with petroglyph shapes
and a row of shark teeth, we'll do a very ornate one
with tribal patterns and shading.”

      Erika was born in Arizona, but has lived most of
her life in Hawaii surrounded by the island culture –
as a kid she even danced the hula. She could have
gone in a lot of different directions from chef to coffee
roaster, but tattooing was something with which she
fell in love. You might call K-Town, an “ohana business”
(meaning family business) and that extends to the crew
of tattoo artists – Steven Hancock, Josh Customs,
Rebecca Ra, Tiriq, and shop apprentice Emily Breen,
that Erika has brought together. 

continued on page 20
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      Erika, Josh and Emily also offer piercing services --- everything
from basic dermals to exotic and scarification and branding. Together
they have about 30 years of piercing experience. The majority of
their high quality jewelry comes from Hollywood Body Jewelry and
Painful Pleasures. 

      Hawaii is without a doubt an inspiring place to live and work.
Flowers are everywhere, and because of being located so close to
the equator, they are blooming all year-round. Erika can often be
found taking photos of the tropic plants that she'll use as references
for tattoos. 

      “It's beautiful here and people are happy to be here. . . it's very
laid back,” Erika says. “When I go to a city, and come home, I have
to slow down because it's got me going a million miles an hour.”

      Erika designed K-Town to reflect that relaxed, easy-living attitude.
Inside the pink and white studio are five open stations with art on the
walls and jewelry cases to browse. Being located in a tourist destination,
many of the walk-ins are first timers just wanting to take home a unique
souvenir, and they're less intimidated by the casual environment.

continued on page 24
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      “Usually we'll book customers at the end of their vacations,” Erika says, “so we'll get
to talk to them about all the wonderful experiences they’ve had in Hawaii.”  O

K-Town Tattoo
Kailua-Kona, Hawaii

ktowntattoo.com





      Both the federal government and the states have created adminis-
trative agencies. An agency only has the power that the legislature
gives it. Within the scope of that power, an agency will often create
regulations which have the same force and effect as statutes. In the
case of the Code of Federal Regulations, a complicated but very 
thorough process must be followed before a regulation is implemented
into the Code of Federal Regulations. The proposed regulation is
reviewed by the current President of the United States, congressional
representatives, state representatives and the public. Agencies must
then publish the changes, amendments and regulations to the CFR in
the final rule instructing how amendments add, revise, remove or 
re-designate regulatory text. The CFR contains all of the generally
applicable rules of the federal government as they apply to just about
everything from presidential power to wildlife and fisheries.

      The Code of Federal Regulations is divided into 50 titles that represent
broad areas subject to federal regulation. The CFR is published in an
unofficial format on-line on the Electronic CFR websites which is updated
daily. For instance, Title 1 contains General Provisions, Title 2 is called
Grants & Agreements, Title 3 defines Presidential Power and Limitations,
Title 5 is called Administrative Personnel, Title 6 defines Domestic Security
and so on until you reach Title 29 which is an exhaustive document that
will provide critical elements to assist body art ordinance law makers
and body art shop owners to create a body art ordinance. 

      Most body art ordinances contain references to other applicable
laws within the body of the paragraph without specifically defining the
actual federal regulation. For instance, a typical government ordinance
in the medical industry or body art industry will state, “Red bags must
be disposed of, by or delivered to an approved medical waste facility
pursuant to federal and state regulations including but not limited to 29
CFR 1910.1030 and the state jurisdiction pertaining to Solid Waste
Management Regulations promulgated by the particular state’s
Environment Department.” Most readers will skip over the 29CFR
portion of that sentence and move on to something that makes more
sense and is easily implemented. It’s very important that the reader is
familiar with where to go to get additional information. That statement
tells the reader several important pieces of information that must be
checked and researched. It first instructs the reader to check into the
actual Code of Federal Regulations (29CFR1910.1030). It then instructs
the reader to check with any additional laws required by the particular
state where they are doing business.

      Most large medical facilities such as hospitals, dental offices, blood
donation facilities and other facilities that deal with blood and body
fluids routinely are staffed by their own pathogen control experts. Body
art shops, however, must rely on owners and operators to decipher
complicated CFR’s and implement them or be subject to fines or complete
closure of their shops for non-compliance.  O

Next month, we will provide the location of up to date CFR’s and how
to easily access the critical information in the
CFR’s for use in any body art shop.Jay Cousins works for the Albuquerque
Environmental Health Department. He started
working for the city in 1985. In 1994 he started
working for the restaurant, swimming pool, and
body art inspection program. He has approxi-
mately 600 facilities in his jurisdiction, including
body art establishments. He started doing body
art inspections in 1999 and has conducted over
500 body art facility inspections since then. 

Jay is also a high school and college baseball
umpire and works as a fill-in umpire for the
Albuquerque Isotopes.Jay Cousins

Point to Point with Jay Cousins
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tattooshow

W ill Woods, owner/artist atPeppermint Hippo Tat too,started the Lethbridge WindyCity Tattoo Weekend a decadeago in reaction to not being
accepted into another local tattoo show. He knew
he wasn’t the only tattooer wanting a chance to
show off his skills.
     “There were a lot of guys out there that I knew
wanted to be in shows, but they just kept getting
backs turned on them because they weren’t part
of the ‘cool kids’ group,” Woods says. “What
we’ve done is create a really solid family, and
more than half of the artists are people who’ve
been coming since that first year.”continued on page  30

Photos courtesy: Doc Chainsaw Photography, 

@docchainsawphotography
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       In the beginning, Woods had to seek out artists to fill the slots. Now
he’s bombarded with applications. The Lethbridge Windy City Tattoo
Weekend hosts more than 120 tattoo artists coming from both sides of
Canada to as far south as Florida and even overseas.

       “It’s become a fan favorite with tattoo artists. We really go above and
beyond to make everyone really happy,” Woods says. 

       Some of the Canadian studios represented were Buzz Bin Tattoo
(Dawson Creek, BC), Sterling Skull Tattoo (Grande Prairie, AB), Black Owl
Tattoo (Calgary, AB), Incendinary Tattoo (Victoria, BC), Human Kanvas
(Calgary, AB), Tantrix Body Art (Saskatoon, SK), Nectar Fine Tattooing
(Lethbridge, AB), and Boss Tattoo (Calgary, AB). Black & Grey phenom
Monty Ricken, from Medicine Hat’s Monsters Ink, earned five trophies
including the Ink Challenge championship belt. 

       If you were among the 4,500 attendees at the show you had 
the chance to meet Ink Masters including Joey Hamilton, Jime Litwalk, 
Erik Campbel and Big Ceeze. You might have also run into Christy Mack,
recognized not only by her multiple tattoos and shaved head, but also from
her adult movies and feature dancing apperances. Another spectacle was
King Mo Lawal, 2015 Rizin Heavyweight Grand Prix Champion and current
Bellator MMA superstar, staging sparing matches with local fighters.

tattooshow
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       “Every year we try and outdo ourselves – it’s always different
stage shows and competitions. One of the things we did to raise
money for charity was a pie throwing competition where 
people got to throw pies at artist’s faces. We try and keep it as
a family-friendly show,” Woods says.

       “We try and add stuff that’s going to interest other people than
just tattoo enthusiasts. That way we can get them into the show
where they can see more about what the tattoo industry is like,”
Woods adds. “There are a lot of people who are still scared to go
into tattoo shops, but if they come to a show where it’s more open to
the public, there’s the chance they can get interested in tattoos.”  O

Lethbridge Windy City Tattoo Weekend
September 14-16, 2017

Lethbridge, Alberta, Canada        lethbridgetattooshow.com
Photos courtesy: Doc Chainsaw Photography, @docchainsawphotography
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From June through September 2017, Targeted Laser SEO’s
founder and CEO, Trevor Shirk, teamed up with Chris 51,
from www.area-51tattoo.com, who’s also the star of A&E’s
show Epic Ink, to test a new hyperlocal marketing platform

they had been developing in the background at their marketing 
technology startup company in Denver, Colorado. 

       Area 51 Tattoo is
a world renowned
tattoo shop, but on a
local level didn’t have
much of digital pres-
ence. What does that
mean? Well ,  i f
someone within 10-15
miles of their location
decided they wanted to
get a tattoo, Area 51
Tat too wouldn’t  be
found in Google Local
Search Results when
they pulled out their
phone and looked for
a tattoo shop nearby. 

       Today, it’s 100%
about being found first online when a customer decides they want to
find a business like yours in the area. 

       Employing their proven targeting methodology, Targeted Laser
SEO executed a hyperlocal digital marketing campaign to increase

local relevance for the Area 51 Tattoo website, optimize Google My
Business Listings/Maps listings as well as local citations, and executed
hyperlocal digital marketing strategies they had developed in-house
to get maps listings to the top.

       The result?  Targeted Laser SEO was able to increase Area 51
Tattoo’s SEO rankings
by 133 positions and
secured first positions
with three local ly 
relevant keywords.
Within the first sixty
days, the strategies
put in place by
Targeted Laser SEO
were able to achieve
top placement in
Google Maps listings
for the search words
“tattoo eugene”.  It is
important to note that
the Area 51 Tattoo
shop is located in
Springfield, OR.  

Targeted Laser
SEO is a marketing technology startup company in Denver, Colorado.
The company is ran by a team of combat veterans whose mission is to
build a digital marketing platform with the local business owner in mind.
The goal of founder and CEO, Trevor Shirk, and his team is to change the
way digital marketing companies work with local business owners.  O

office@targetedlaserseo.com  •  (855) 295-5068  •  1550 WeWatta Street, 2nd Floor Denver, CO 80202
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T
attooing is a trade of permanence. Just
the word itself is nearly synonymous
with lifelong commitment. But though
the works of art we inject into the skin
will be taken to the grave, the space in

which we render them can and should be an
ever-changing backdrop, continually reinvented
to reflect our evolution, on both an individual
and collective level. 

       There are multiple reasons to give your
studio a facelift. From an artistic standpoint
alone, there is arguably no more effective way
to rejuvenate the creative spirit than to refresh
and refurbish the creative space. On a business
level, it makes all the more sense, or more impor-
tantly, dollars. Though a costly endeavor up
front, renovation is paramount to long-term
growth. In fact, on the grand scale, most
successful business owners would argue that it
costs more to do nothing. The shark that stops
swimming, et al; you’ve heard the metaphors.

       But, the cliché nature of the argument
doesn’t take away from the importance of the
topic. If you and your employees are growing
bored and uninspired from a stagnant space,
you can be rest assured that your clientele, both
present and future are as well. There’s the clean-
liness aspect, too. A tattoo studio’s very survival
depends on a sanitary environment. And as any
restaurant owner will affirm, the best way to keep
the nooks and crannies clean is to move them
around as often as possible. Plus, when you’re
done, you get to have a grand opening all over
again, attracting new clientele and better artists. 

       The most important thing to consider is
your customer base, or more importantly, the
ever-expanding possibility therein. Thanks in
no small part to the dozen-or-so reality television
series dedicated to the trade, tattoos are no
longer relegated to the skin of biker gangs,
wayward sailors and general nonconformists.
It’s mainstream now, and while you don’t want
your space to look like an ice cream parlor, it
also shouldn’t look like the chapter room for a
branch of the Hell’s Angels. The qualities you
want to focus on are inclusiveness, accommo-
dation and cleanliness, all delivered with stylish
edge. If you’re still sporting the black and white
checkered floors and wall of flash art, the
nineties called; they have your Jncos, bike chain
collar and frosting kit. Consider laying down
some hardwood and topping it with a rich,
glossy finish. Or, if you’re fortunate enough to
have concrete floors under those squares, rip
them bad-boys up and let it shine. A good acid
stain coated with a shiny seal will do wonders.
Keep it rugged, but refined.

       Got walls? Consider knocking them down.
An open space will not only allow in more
natural light, but also lend to a more inviting
and friendly environment for both artists and
clients. You can always accommodate the need
for privacy with partitions and/or curtains. 
If you’re still hooked on some form of division,
pony wal ls can provide your f ix whi le 
maintaining the open feel. For the remaining
walls, replace that flash art with your original
canvases. Remind customers that your trade,
though, counter-cultural, still has its roots in fine
art. From there, use your imagination. Think
funky and even borderline irreverent, but 
still inviting and inclusive. If your imagination
is lacking, consult Pinterest. It’s not just for 
girlfriends anymore. 

       Any successful renovation requires inten-
sive planning, and lots of it. Be sure to map out
a realistic budget and stick to it. To save money,
consider making some trades. It’s amazing how
much free work and/or material you can get
for a well-done tattoo. We’ve heard stories of a
leg piece covering a solid ten grand worth of
flooring. The more of the labor you can do 
yourself, the better. Just make sure you do it
right the first time. Remember: measure twice,
cut once. Just important as your budget is your
time. Give yourself a deadline and be sure to
stick to it. The shorter the time you’re closed,
the more money you save, but don’t rush 
perfection. As the quote goes, “Rush a miracle
man and you get a rotten miracle.” No one
wants that. You’ll just end up with a dead pirate
and a sad princess. Finally, always consult with
the appropriate agents of your state and local
municipality for permitting and coding issues,
especially the health and fire departments. 

       Of all the elements discussed in this
column, the most important of them is YOU.
While mass media and chain stores have
managed to homogenize most of culture into a
sterile series of manufactured uniformity, the
tattoo studio still thrives on individuality.
Embrace yours. Add your personal touch to the
ideas we’ve laid out to reinvigorate your world
and breathe new life into the business you’ve
built. After all, YOU’RE the artist.  O

Words by David Pogge (staff writer, Pain Magazine) 
and Brett Herman (owner, Hidden Los Angeles 

Tattoo and Fine Art.)
Photos are of Hidden Los Angeles Tattoo and Fine Art,

supplied by Brett Herman.
Special thanks to Danny Siviter of Main Line Ink in

Chattanooga, TN for his input.

Reboot.
Refresh.
Remodel.
Updating Your Space to Expand Your Reach





W
hen Dave Stodola,
owner/artist of
Portland, Oregon's
Hur ts So Good
Tattooing, posted

on his Facebook page that he'd been
chosen to be featured in a national

tattoo magazine, a few hundred of his
friends and clients quickly jumped in with

their congratulations. 

The next post  was Stodola
wondering how he'd ever be able to

narrow down his 21 years of tattooing into
just a few handfuls of images of his best

work. The good thing is, that turning the
pages of Stodola's portfolio, there's not a

mediocre tattoo among the bunch. And rather
than just one style standing out, there's a wide

range from script, realism and watercolor to
Asian-inspired, geometric and traditional.
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       Stodola, 45, started out to be an art teacher,
and took a variety of art classes in college, 
but what allowed him to be such a versatile 
tattoo artist was simply copying pages and pages
of flash. 

       “I tried everything on all the flash pages
that I'd buy, and over the years of combining
different designs and styles, my brain has all
those things in it,” Stodola says. 

       “Back then, a tattoo 'artist' was just a biker
who picked up a machine and started tattooing
by copying flash,” Stodola adds. “We were told
you can't do a lot with a tattoo, but things have
changed technically, even with the needles,
pigments and machines that we use now, that
allow us to do so much more.”

       Stodola is from a small town in central
Wisconsin, where people still believe in getting
a fair price for services rendered, as he writes in
his official bio. He grew up with this philosophy
and feels that everyone should be able to get a
tattoo, not just those who can afford to pay the
high prices most shops demand. It all began with
an apprenticeship in 1996, and after co-owning
a shop in Wisconsin for six years, he relocated
to central Florida where he opened another shop,
and in 2009, he relocated again, this time to the
Pacific Northwest. 

       When it comes to tools, Stodala sticks to
rotary machines and Eternal ink. “I've done a lot
of research over the years, finding different inks
that flow and stay in better, and I love Eternal,”
he says. “Part of the reason is that I'm vegan,
and I want my inks to be vegan too. Portland is
a big vegan community and they really care
about that.”

       Stodola has earned shelves full of awards
for his work, and is proud to show them all off.
His confidence inspires his clients to let him work
his magic in whatever style they desire. If he had
to pick a favorite, color realism would be at the
top of the list. But it's not just portraits – he
breathes life into animals and cars as well.

       “It's such a challenge because it's only in
your head and with the picture as a references.
It was nerve racking at first, but after you get 
the technical part down, and just take your time,
you can do a really good job,” Stodola says. 

       “Every time I do a really cool piece I get
really excited,” he adds. “When somebody
comes in with a great idea it pushes me to figure
out an awesome new tattoo.”  O

Dave Stodola
Hurts So Good Tattooing

Portland, Oregon
facebook.com/dave.stodola



PAINMAGAZINE 38PAINMAGAZINE 38



PAINMAG.COM



PAINMAGAZINE 40

When we last left
Titus Andronicus
frontman Patrick
Stickles in 2010,
he was feeling

less than optimistic about the world
at large. On The Monitor’s epic,
14-minute closer, “The Battle Of
Hampton Roads,” he asked, “Is
there a human alive that can look
themselves in the face / without
winking, or say what they mean /
without drinking, or believe in some-
thing / without thinking, ‘What if
somebody doesn’t approve?’”
already knowing the bleak, nega-
tive answer. 

       Stickles kicks off his band’s
third full-length, Local Business, with
a reiteration of sorts, singing, “I
think by now we’ve established
everything is inherently worthless /
and there’s nothing in the universe
with any kind of objective purpose.”
Indeed, Local Business brings with
it no such reprieve to the everyday
doom and gloom explored in both
The Monitor and 2008’s The Airing
Of Grievances. If anything, as that
opening line suggests, the album is
here to remind listeners that evils
resulting from conformity, social
constructs, eating disorders, and all
manner of other things forced upon
their modern consumerist society
are regularly occurring scourges
that must be taken on at all costs if
they are to truly live.

       Heavy shit, man. But Titus
Andronicus fans expect as much by
now. They’re used to Stickles’
ragged, Oberstian voice straining 
to stay above a chorus of air-guitar-
worthy riffage, songs that frequently
stretch beyond the six-, seven-, or
eight-minute mark, and a veritable
avalanche of big ideas. Stickles’
voice is cleaned up a little here, as is
the production, and his band has
tightened up as well. Where the first
two Titus albums included contribu-
tions from more than 30 musicians,
Local Business—and its subsequent
tour—features only five.

       While Stickles probably isn’t
too much fun at parties (he’d spend
all his time sulking in the corner or
railing at the establishment to
someone who’s not listening or
complaining about the futility of
even having a party in the first
place), he would be a good pal for
intense porch discussions. Listening
to his band is a little like that—a
window, of sorts, into the mind of a
troubled, intelligent person who
needs to air his grievances in order
to truly live.

       Three guitars, a sense of
humor in the face of despair, and
an unwavering commitment to the
underrated art of the rock ’n’ roll
sing-along are what define Local
Business. The brief, rollicking,
mostly instrumental “Food Fight!”

prefaces the lengthy, self-explana-
tory, overtly lyrical “My Eating
Disorder.” On “Still Life With Hot
Deuce On Silver Platter,” the exhil-
arating repetition of “I hear you
took it to another level: Here it goes
again!” is on par with “You’ll
always be a loser!” and “Your life
is over!” in the canon of raise-a-
beer-and-shout Titus Andronicus
lines.

       There might not be a better
rock band right now at pairing an
everything-is-fucked worldview with
an it’ll-be-okay-with-another-guitar-
solo chaser, and no frontman better
at pairing the glorious freedom of
being an individual with the pain
and responsibilities and confusion
that come with that individuality.

       “Don’t tell me I was born free,”
Stickles begins “In A Small Body,”
completing the thought with, “That
joke has been old since high
school.” That sums up Stickles’
modus operandi. A square peg in
the first world’s round hole, Stickles
espouses a classic punk-rock ethos
within the framework of quote-
unquote “indie rock,” shining a light
on his frustration so that others can
relate. He says what he believes
without thinking about the approval
of others in a way that keeps
suggesting maybe everything’s not
so worthless after all.  O
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